








Marketing

In “Photos in the Attic,” the central story focuses on
an Australian man engaged in a private struggle set
against the World War one backdrop. From the wide,
unique, sun burnt landscapes of Queensland Austral-
ia, to the war-torn yet lush country-sides of Europe to
the cosmopolitan city of Paris, it presents the world of
the past — a world and a time that was meticulously
captured by Louis and Antoinette Thuillier in their cel- W IA/WW[W
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Will Marie discover who the Australian soldier in the
photo in her grandmother’s locket was?

Will the Australian soldier William (‘Bill’) Court — find
happiness through love?

e Will Louis Thuillier find contentment through his pho-
i o T tography?
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Audiences will cheer for the heroes, be thrilled by the
action and adventure and have their hearts broken.

Photos in the Attic will be marketed to an audience of
mature women and men who seek out more sophisti-
cated, adult storytelling and filmmaking.
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Information

PITA Productions PTY LTD
PO BOX 780

)
Ashgrove Brisbane
QId Australia 4060 )
pitaprod@bigpond.com ‘\ \

ROD HARDY
Director

Tel: +1 3235331640

Michael and Donna Fiechtner
Executive Producers

email pitaprod@bigpond.com

Tel: +61417710120

Web: www.photosintheatticproject.com
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